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(BUSINESS WIRE)-Dec. 21 , 1999-With Christmas just days away, there f s a Web site that simplifies 
last-minute holiday gift- giving decisions. LiQ.com (www.LiQcom), the consumer portal Web site from LiQ 
Inc. (pronounced "like you"), announces the latest feature of its exclusive Shop & Chat technoloqy - online 
paging. 
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Copyright Business Wire Dec 21, 1999 

NEW YORK--(BUSINESS WIRE)--Dec. 21, 1999-With Christmas just days away, there's a Web site that 
simplifies last-minute holiday gift- giving decisions. LiQ.com (www.LiQcom), the consumer portal Web site 
from LiQ Inc. (pronounced "like you"), announces the latest feature of its exclusive Shop & Chat technoloax 
online paging. y - 

This new feature extends LiQ's unique social shopping capability, which lets shoppers easily bring product* 
into private chatrooms to show family members or friends. 

Online paging allows consumers to bring others into a private Shop & Chat session, whether they are on th. 

Web or off. In one simple step, visitors can create their own chatrooms on the site and invite as many peop 
ras they'd like to participate. Shopping buddies already logged on at LiQ.com are "paged" privately, and tho: 
{ who are not are sent an email message. A few clicks later, everyone is shopping together on LiQ.com whe 

they can view a wide variety of products, share information, and reach decisions together. 

With this added element of Shop & Chat, common gift-giving dilemmas are quickly solved "For example 
family members going in together on a gift for Dad can all gather online to make a group decision - the 
titanium putter or the Frank Sinatra CD box set," said Abbas Shah, chairman of LiQ, Inc. "Convening a chat 
session is also a way to get advice on which products to purchase. Deciding what digital camera is best for 
your brother or which color sweater is right for Aunt Sally is much easier when you can discuss vour option^ 
with someone who knows." 

42£^^S^ S viewed b y man y experts as a next evolution in Internet retailing, and LiQ has positioned 
m®ra\ th^-fSrefront of this trend by rapidly extending the functionality of its patent- pending Shop & Chat 
technology to provide benefits to consumers anytime, anywhere - whether they are online or off. 

"WeYe the only place where people can shop together online, and help each other make better buying 
decisions," said Shah. "Consumers want personal attention and social interaction, and LiQ is blazing the tra 
not only on the Web, but also through other rapidly- evolving channels of communication as well." 

Founded in early 1999, LiQ Inc., the pioneer of online "social shopping," is dedicated to enhancing tfip orilin- 
shopping and gift- giving experience by bringing people together. LiQcom is a consumer portal Web site the 
offers online access to more than four million products from over 400 merchants For more information 
contact Matt Nathan at 212-421-8548. 
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NetGravity to serve FriendFactory ads 

( FriendFactory signed up NetGravity's AdServer technology to provide and 
monitor its direct marketing service E-Notes and serve banners over the 
site) 

New Media Age, p 5 
June 17, 1999 

DOCUMENT TYPE: Journal ISSN: 1364-7776 (United Kingdom) 
LANGUAGE: English RECORD TYPE: Fulltext 
WORD COUNT: 228 

TEXT: 

by Amy Vickers 

Sony 's FriendFactory has signed up NetGravity's AdServer technology to 
deliver and track its direct marketing service E-Notes and serve banners 
across the site. 

E-Notes, the chat windows downloaded onto desktops, will now feature 
targeted commercial offers or relevant content messages, according to 
specific user groups or member profiles. 

Pauline Mason, marketing manager at FriendFactory , said: "The messages 
are going to be very targeted as we don't want to swamp our members with 
random irrelevant messages. We encourage users to let us know what they're 
interested in." Mason would not reveal which the other shortlisted ad 
technology company was. 

Although AdServer will also serve online advertising across the 
FriendFactory service, no advertising sales house has yet been appointed 
to sell the advertising. 

"We're in discussion with two promising agencies at the moment, so we're 
more optimistic than we were before (in finding an agency that can sell 
messages on E-Notes), and may not have to set up our own in-house sales 
team after all," added Mason. 

The first advertising messages are expected to be up and running within the 
next few weeks. 



Jitendra Valera, vice president and general manager, European operations 
for NetGravity, said: 'There is a significance in being able to partner 
with the company that has pioneered the first real direct marketing tool 
for businesses to target the consumer on a one-to-one basis." 
www. friendfactory .co.uk 

Copyright 1999 Centaur Communications 
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Land's End site lets pairs shop online - 
Rosier, Ben ■ . v> " 

Marketing PP: 4 Nov 4, 1999 CODEN: MARKBC ISSN: 0025-3650 JRNL * ^ 
CODE: -V 
MAR > , 

DOC TYPE: Periodical; News LANGUAGE: English RECORD TYPE: Fulltext ^ " 

LENGTH: 1 Pages 
SPECIAL FEATURE: Illustration 
WORD COUNT: 271 

ABSTRACT: Lands' End, the US direct-sell clothing retailer, is to launch 
its first e-commerce site in the UK next week. The site will feature 
special software which allows pairs of consumers to shop together 
online , regardless of their location. 

TEXT: Lands'End,the US direct-sell clothing retailer, is to launch its 
first e-commerce site in the UK next week. The site will feature special 
software which allows pairs of consumers to shop together online , 
regardless of their location. 

The company claims to provide online consumers with a service which has the 
look and feel of the high street shopping experience with an enhanced level 
of customer service and personalisation. 

Once registered, consumers can browse the online store in pairs, send 
each 

other details of clothing items and exchange advice in real time 
using 

special messaging software. 

The site will also feature a human personal shopping assistant, offering 
customers advice on different combinations of garments and gift ideas for 
special occasions. The service is similar to offline schemes provided by 
several traditional department stores. 

The move is part of a plan by 



Lands'End site: allows consumers to shop together in 'real' environment 



the retailer to revamp its image and extend its appeal to younger 
audiences. 

The site will be promoted through an offline campaign created by BDH, 
taking in bus advertising,outdoor andprint activity. Media is being handled 
by MediaCom. 

Lands' End launched its US e-commerce site in 1995 and now sells a full 
range of clothing, as well as home furnishings and gifts, online. Over the 
past financial year, its online sales increased threefold to $61m (38m). 
But its online business is still dwarfed by its catalogue sales - total 
sales across the group last year reached $1.37 bn (856m). 

The company faces stiff competition from Arcadiaowned shopping portal Zoom, 
which incorporates brands such as Principles,Top Shop and catalogue brand 
Racing Green. 

THIS IS THE FULL-TEXT. Copyright Haymarket Publishing LTD. Nov 4, 1999 
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BIG BUDDY IS WATCHING YOU 

San Francisco Chronicle (SF) - SUNDAY, August 6, 2000 

By: Cheryll Aimee Barron 

Edition: SUNDAY Section: EDITORIAL Page: 9 

Word Count: 967 

MEMO: 
OPEN FORUM 

Cheryll Aimee Barron is a writer who lives in California. < 
TEXT: 

I HAVE BEEN HACKED. The password to my e-mail account has been stolen. 
The 

thief, an Internet spy, is monitoring my movements from site to site. 

These are facts I have been forced to absorb over the past five weeks. 

Before that, I had scanned the words "Internet security" or "Internet 
privacy" in newspaper reports in the same way I do "nuclear threat" - with 
an uneasy sensation of boredom serving to cloak and insulate me from 
anxiety. 

Because my Internet service provider is America Online, the images 
insistently floating through my head in the small hours of the morning 
lately are of the crop duster chase in "North by Northwest." What they 
share with the invasion of my privacy is improbability. The crop duster 
plane looks innocent -- clunkily cute and out of place in a thriller. 

No Internet service provider ever seemed to me more innocent than AOL, its 
kindergarten-bright graphics and menus as innocuous as McDonald's golden 
arches, its idiot-simple computer commands gleefully mocked for five years 
by the digital sophisticates I know. And then, because I always have the 
sound turned off on my computer, there's the eerie parallel of silence in 
my stalking: In an inspired piece of scoring, Hitchcock's audience hears 
nothing, not even the faintest note of background music, in that scene. 

The parallel breaks down when I consider the particulars of the movie's 
plot, in which the stalker is - like most computer hackers - a stranger; 
in fact, the plot turns into a case of mistaken identity, because the Cary 
Grant hero is not the FBI agent who is the real quarry. 



My Internet spy is a friend of mine -- a most sinister friend. 

The first sign I had of something being amiss was that I couldn't turn off 
AOL's Buddy List instant messaging service, designed to tell people who use 
it when their friends get on and off the Internet and lets them interrupt 
each other's online sessions with miniature memos. 

Long a writer working at home who needs high barriers to social 
distraction to get anything done, I have found nothing on the Internet as 
maddening as instant messaging. I asked all senders of Buddy messages to 
take me off their lists, and all of them did - except for the snoop. 

I telephoned AOL's technical support line and was told that removing the 
Buddy software altogether from my account was impossible, "because 90 
percent of our customer base loves this feature." I could, however, disable 
it by going online and switching my "Buddy preference" from "allow" to 
"block." 

A few days after following these instructions, a Buddy message from the 
spy appeared on my screen. I stared at it disbelievingly, checked my Buddy 
preference and discovered that it had been reversed ~ or had it? I 
wondered if I was dreaming, but anyway went in and reset it. In the busy 
weeks that followed, I occasionally rechecked my Buddy setting ~ either 
because I had another unwelcome Buddy note, or simply because I had a spare 
moment to look it up. 
"Block" was unfailingly altered to "allow." 

Then came the clincher. Reading a book review at the New York Times Web 
site, I clicked on the hyperlink for that book's first chapter. No sooner 
had the first page appeared than a Buddy message dropped down at the top 
left-hand corner of my screen, saying, "So why haven't you read this 
already?" Only the day before, I had had a telephone conversation about the 
book with the sender of this electronic Post-it note, the unstoppable Buddy 
messager himself, who also happens to be a friend of the book's author. 

AOL technicians and their supervisors ~ as well as a Toronto-based 
computer virus expert at Norton Utilities and the computer hacker and 
espionage specialist at the sheriffs office in the rural California county 
where I live part-time - have all come to the same conclusion about the 
spy's probable modus operandi. AOL has for years been vulnerable to a 
password-stealing virus — easily transmitted by e-mail, for which, an AOL 
technician told me, the company has found no cure. 



Using my screen name and password, the spy has exploited a security gap in 
AOL's Buddy messaging system to interfere with my Buddy software 
controls. Because I cannot turn off instant messaging , I pop up on 
the spy's Buddy list whenever I go online. So cued, he turns on a 
program that allows him to monitor everything I do on the Web 
with 

surveillance software, I've been horrified to learn, that anyone can buy. 
("PC Tools" is the name of one such program, I gathered from yet another 
AOL technician.) That was how he was able to watch me at the New York 
Times 

site, scrolling down the book review. 

There has, over the last few days, been a fully warranted media flap about 
companies invading computer owners' privacy with "spyware," programs that 
surreptitiously gather data from consumers' machines and track their 
Internet wanderings, supposedly to refine their market research. And there 
has been an even bigger uproar about the FBI's new Internet wiretapping 
system, designed for sneaky searches of the e-mail of criminal suspects. 

Thanks to George Orwell, we've been expecting something like this for the 
51 years since he introduced us to Big Brother in "1984" -- easily 
projected, in our imaginations, onto large and powerful corporations or 
government security agencies. What a shock to discover that we must also 
dread Big Buddy, a friend with a sense of privacy and limits utterly alien 
to our own, able to strip us down to our mental underwear, our shifting 
psychological preoccupations, at will -- and that no law exists to stop him 

CAPTION: 
GRAPHIC 

Dan Hubig 
The Chronicle 
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NEW YORK--(BUSINESS WIRE)-Nov. 30, 1999-- 

Online shopping just got friendlier with the launch of LiQ.com 

(www.LiQ.com). The new consumer portal Web site from LiQ, Inc. (pronounced 

"like you") pioneers a new concept in E-commerce - "social shopping." 
Just in time for the holidays, LiQ.com features unique Shop & Chat 

technology that allows customers to Shop Together (TM) online . 

Customers can bring items into private chatrooms to show and discuss 

with 

friends, choosing among more than four million products from over 400 
merchants. This patent-pending Shop & Chat feature is extremely 
helpful for 

people buying gifts together for relatives or mutual friends. 

"Our mission is to enhance the online shopping and gift-giving 
experience by bringing people together," said Abbas Shah, chairman and CEO 
of LiQ Inc. "We've developed cutting-edge technology to let customers 
collaborate securely with family or friends in online buying decisions." 

LiQ's Shop & Chat feature enables shoppers to chat online with 
each 

other while displaying the same product simultaneously on their 
respective 

Web browsers, complete with pictures and detailed product 
information. Any 

of the people participating in a particular Shop & Chat room can bring 
products in for others to see, and can purchase any products brought 
into 

that room. Additionally, people can find other LiQ shoppers in the chat 
area and show each other products as they exchange information 
about brand 

preferences, product performance, or which features may best suit 
their 



needs. The ability to communicate with another live person is very 
important in online buying, according to Jupiter Communications, whose 
research indicates that 90% of online customers prefer real-time human 
interaction in their Internet shopping experience. 

'The next revolution on the Internet will be in personal attention 
and customer service, and we are at the forefront," says Shah. LiQ.com also 
features intelligent search capabilities and a user-friendly 
"everything-on-one-page" interface that makes the shopping experience very 
convenient for customers. All purchases are secure with private transaction 
processing. Shah's plans for the site include live shopping advice from 
experts, group-buying discounts, gift services, and the development of 
"shopping communities." 

Shah, a veteran Wall Street entrepreneur, has positioned LiQ.com for 
rapid growth. According to the Web market research firm eMarketer, online 
retail revenues will increase by 784% over the next four years, reaching 
$35.3 billion in sales by 2002. LiQ competes by excelling at what 
researchers such as eMarketer have found to be key factors in customers' 
purchase decisions: convenience, security, variety, price - and above all, 
social relationships and the human connection. "At LiQ, we've made it as 
simple as possible for customers to shop socially," said Shah, "from our 
'one page' interface that puts everything they need within easy reach, to 
our comprehensive listing of brand-name products conveniently organized 
into categories, to our intuitive shopping cart. Best of all, and what 
makes LiQ an E-commerce pioneer, is the ability to Shop Together." 

Founded in early 1999, the company initially launched the LiQ.com Web 
site in October. For more information contact Matt Nathan at 212-421-8548. 
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NEW YORK--(BUSINESS WIRE)--Dec. 28, 1999 

On Christmas Day, online shopping innovator LiQ, Inc.(pronounced 
"like you") reached the milestone of 10,000 registered users for its 
recently-launched LiQ.com Web site and Shop Together (tm) service. 

The LiQ site has grown its registered user-base by 233% since the 
beginning of the month, and the pace of growth is accelerating. The average 
number of new users registering per week is up 600% on a month-to-month 
basis. Overall traffic to the site also has increased with 2.75 million 
hits registered to date in December. 

Available only at www.LiQ.com, LiQ's patent-pending Shop Together 
technology represents a new mode of e-tailing called Social 
Shopping(tm), 

which LiQ, Inc. has pioneered. The service provides a simple way for 
shoppers to bring products into private chatrooms for viewing and 
discussion with family members or friends. 

"Online shopping will no longer be a solitary experience," predicts 
Abbas Shah, founder and chairman of LiQ, Inc. 'The power of the Internet is 
that it brings people together. As we move into a new millennium, LiQ is 
harnessing that power to help consumers connect and collaborate." 

Shah, a veteran Wall Street entrepreneur, sees many benefits to 
Social Shopping. "Our customers can share information to make better 
decisions, stay connected with friends, and create new communities of 
interest. LiQ is the only place on the Web where you can window-shop many 
stores with friends who are scattered around the globe." 

Many e-commerce experts view Social Shopping as the next-stage 
evolution in Internet retailing. Research by Jupiter Communications 
indicates that 90% of online customers prefer real-time human contact in 
their Internet shopping experience. LiQ has positioned itself at the 
forefront of this trend, tapping into the growing demand of online shoppers 
for social interaction. The company is rapidly extending the functionality 



of Shop Together to include new features like online paging, which was 
announced last week. 

Founded in early 1999, LiQ Inc., the pioneer of online Social 
Shopping, is dedicated to enhancing the online shopping and gift-giving 
experience by bringing people together. LiQ.com is a consumer Web portal 
that offers online access to more than four million products from over 400 
merchants. For more information, contact Matt Nathan at 212-421-8548. 
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